
POSITIONING YOUR 

DEVELOPMENT IN THE 

MARKET



What about yourCustomers?

üWho are your current customers? 

üWho will your future customers be?

üWhere do they come from?

üWhat do they want +/- need?

üWhat do they expect? 

üWhat will keep them

écoming back?

éstaying longer?

évisiting more often?



SITE ANALYSIS

üPROJECT DESCRIPTION / RECOMMENDATIONS

üLOCATION, LOCATION, LOCATION

üVISIBILITY

üACCESS

üSUPPORTING DEVELOPMENT



SITE ANALYSIS



REGIONAL CHARACTERISTICS

DEMOGRAPHICS
üPopulation

üIncome

üEmployment

üOther

TRANSPORTATION INFRASTRUCTURE
üGround (Highway/Rail)

üAirport  

TRAVEL PATTERNS
üTourism/attractions

üVisitor  Statistics, Hotel Occupancy



LINEAR RADII VS. ACTUAL DRIVE TIME



POPULATION - LOCAL



AVG. HOUSEHOLD INCOME



LINEAR RADII VS. ACTUAL DRIVE TIME



POPULATION - REGIONAL


